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Highbush Blueberry Council, Lewis & Neal promote
consumption with unique marketing concepts

By Susie Cable council brochure, fAGet On B
Published in The Packer July 22, 2010 which featured childriendly recipes, games and infor-
mation, said Kathy Blake, associate vice president of
he U.S. Highbush Blueberry Council, Folsom, Lewis & Neale and a council spokeswoman.

Calif., works with communications agency Blake said they also work with university foodser-
Lewis & Neale Inc., New York, to encourage blue- vice directors to develop ways to use more blueberries
berry consumption. on their menus.

This summer, the council and the agency are Mar k Villata, the council ¢
working on multiple promotions — another pilot program involved
designed to reach a broad base donating blueberry bushes to
consumers through schools, me o elementary schools in March

and April. Lowenberg said 20
schools received a bush from a
local grower who provided
planting instructions and other
information.
Web promos

Villata saidEatingWell

and other channels.

During the week of July 12,
the council announced its spons(
ship of the School Nutrition Asso
ciationdés Nati g
fast Week 2011, said Ruth Lowe
berg, senior vice president of

Lewis & Neale and a spokes- magazineds website
woman for the council. www.eatingwell.com is one forum the council uses to
The School Breakfast Detectivd®emed cam-  reach consumers who are interested in being healthy.
paign will run from January to March, and will culmi- Continued on page 2
nate in National School Breakfast Week in March. The
weekds menu | ists pancalkes with blueberry topping.
Frozen blueberries are a U.S. Department of Agfi- [
culture commodity item hat 60 sINNMUSISSUE at 1 pw cos

schools participating in the National School Lunch
Program, sponsorship of the Breakfast Week is an qp- New Sweetheareultivar pg 3
portunity to encourage school food service manage :
to use more of them. Going rates g5
The agency and council piloted a program with Blueberry Maggot pgs 810
seven schools in the Los Angeles Unified School Di Equipment for sale pg. 11
trict to encourage foodservice managers to use mor 2011 Trade Show pg.15
blueberries.
As part of the program, children took home a
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http://www.eatingwell.com
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The site has more than 700,000 unique visitors peri mpr essi ons from one press k
month, he said. The council also is a sponsor of a television and
The council sponsored an EatingWell blueberryradio media tour of 11 major metropolitan areas, in-
advertorial that includes serving suggestions and nuthitding Minneapolis, Chicago, Phoenix and Denver.
tional information. The theme for the tour s
The advertori al contamestiaméi BBQt 0 Lbweonbengi & abc
own websiteyvww.blueberrycouncil.org. In June, thedietitians goes on air to prepare barbethemed reci-
council 6s website had mes, iacludifga blueldeity, pérfaitd Lewin& Nealeedoes i s i
tors, Lowenbergsaid. Inmidlul vy, s he ppressoutedce yedaouhd dn pehaf of the council,

number of visitors would be closer to 20,000. Blake said.
The council also placed banner advertisements loodservice
six EatingWellelectronic newsletters, Villata said. The council recently started a promotion with

There also is an editorial piece on #atingWellweb- Mc Cor mi ck & Schmi ckds seaf oc

page ABlueberries Heal tdag THe 8bnd ch&rufriond throughvBept. BO featuresr i -

tional information, shopping and storage tips, and rexblueberry cocktail and blueberry cheesecake as sea-

pes. sonal specials, Blake said.
Social media sites Facebook and Twitter delivetable tent signs advertising the items and on menu in-

the blueberry message to other audiences. The couserts.

cil 6s Fachtp/oidk page ( Lewis & Neale also works on behalf of the council

facebookblueberrieg had been Al i withdidngbeyvicas eompahigs such as New York

7,800 people as of miduly. The site contains recipeshased Restaurant Associates, a subsidiary of foodser-

photos and | inks to t hevicemmparyCompass Gvaul Shie AneericasvDivie r e v
tors can enter recipe contests. sion, Lowenberg said.
The July contest, Kidkove-Blueberries Recipe Restaurant Associates operates corporate and edu-

Contest, offers a $500 firplace prize and five $250 cational cafeterias in major metropolitan areas, includ-
runnersup prizes for simple kidriendly recipes. An- ing those at the Washington, D-kased The World
other contest is planned for September, but the theBank Group, New Yorbased Morgan Stanley, and
hadndét been dedulg towenbeegd thesU.SoHousendf Representatives in Washington,
said. D.C., Blake said.

The council 6s Twitter aTheagencytalsowbrked with dining se®ided com-h a d
about 1,200 followers as of mituly. The recipe con- pany CulinArt Inc., Plainview, N.Y., to get blueberries
tests also ar e announ c eahtomanusTowabdut125rbusingsd\oe éducationtfacily- i n g
create a buzz in social media through a variety of ties across the country, Blake said. CulinArt celebrated
ways, 0 Lowenberg sai d. JulyasBlueberry Month by adding blueberry items to
Traditional media its menus, Lowenberg said.

In late May, the council distributed a summer The council is a mandated national research and
press kit to about 800 lifestyle and food editors at promotion program for the U.S. blueberry industry. In
newspapers throughout the U.S., Blake said. The kiaddition to promoting blueberries directly to consum-
contained a CEROM with blueberry resources for ers, it also targets promotions to the export market and
journalists, including recipes and a photo library. to food manufacturers, Villata said.

The CD is updated annually with new recipes, in-
formation and photos, Lowenberg said. By July, theReprinted with permission from The Packer
had been 150 related placements in print versions of
newspapers. inWe expect 10 (million) to 15 million


http://www.blueberrycouncil.org
http://bit.ly/facebookblueberries
http://bit.ly/facebookblueberries
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2011 Trade Show & Expo
January 1112
WELCOME
TO THE 45th EVENT!

Sampson AgrExposition Center, 414 Warsaw Road, Clinton, NC 28328

Youol | be receiving more
Hosted by:
‘ Yo NORTH
BI1$¢EI5:§RFD(L'NA NC STATE UNIVERSITY
CORPORATE OFFICE:
PO Box 1147 (BB Hobbs) PO Box 437 (Liberty Acres)
Darlington, SC 29540
Ph: 1-800-597-8903 Fax: 843—393»3595 y
PROCESS MACHINERY Kt errargpent Pitaoiormrs iy
Solutions ~ Ingenuity ~ Quality ~ Service
. CONVEYORS [
+ VOLUME FILLERS AWETA -
« NET WEIGH FILLERS N
+ AIR CLEANERS AUTOLINE i e
+ DESTEMMERS Authorzed Sales and R i
« FRUIT & VEGETABLE SIZERS ="' PGSR " wion & Fortgation
+ BRUSH WASHERS ‘
+ CUSTOMDESIGN Quality Stainless > .
FRESH PACK LINES Steel Fabrication e 7 ik
) Found Around : Aﬁ’s T
+ COLOR SORTERS e one SR e S s
INSC:
11441 E. Lakewood Blvd. ~ Holland MI, 49424 g@;‘f’b:g‘;g"g 'S:I‘:,”TTY gycﬂig P_gg
Ph: 616-392-6926 ~ Fax: 616-392-8977 P 910.596.0010  GMMMANAE  ph 5433952120

Email: info@lakewoodpm.com ~ Web: www.lakewoodpm.com Fax: 910-596-0060 Fax: 843-393-3595
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CLAMSHELLS

Highest Quality

Optical Clarity

For utmost in
Product Presentation

Haze Factor Less Than 4%

Enhances product appear-

ance and turns over more
product.

We are proud of our customerso | oya
a good job for the blueberry growers in North Carolina.

Call about our special Inventory clearance
DISCOUNTS!!
Gene Barber, Southeastern Account Manager
(770) 367 -6207, GBarber@Pactiv.com
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Berries Unlimited Announces USDA Release of REr ui t i ng 6 Sweet hea
Prairie Grove, AR (Vocus) August 31, 2010

Berry |l overs who think only one harvest a year
courtesy of the recent release of the ASweet he:
flavor, very good firmness and excellent produ

propagator at Berries Unlimited.
AThese blueberry plants yield as much as 25 pel

pounds, per bush, per year.o
The Sweetheart variety of blueberry plants is
U.S. Department of Agricultureds Research, Edu:

grandfather is the Patriot berry and it is suitable for growth in a number of zones. These blueberry
plants are a cross between Northern and Southern high bushes. At this time, Berries Unlimited rec-
ommends growth zones that fall approximately between Zones 4 and 8. While Berries Unlimited

does have quite an inventory of Sweethearts, S
AWhen people find out that this exciting new s
to get their hands on it so they can enjoy not
AConsidering this, we are | i mit-tomeg, firgsersedbamer s t
sis. Dondot worry though; we will have tissue c

To order the new Sweetheart, just visit Berries Unlimited online at www.berriesunlimited.com. Cus-
tomers can place orders directly on the compan:

o Impulse Soft Sorter. This new sorter has a
o ’MPU‘ sE series of 40 dynamic inline sensors that de-
. BY WECO

tect over-ripe and damaged blueberries.

BerryTek Two View Soft and Color

Sorter- The highly successful Berry- ‘ N ‘ ,
Tek sorter is still the only sorter for @ ¢ BERRY ' 1/
the fresh market that sees two sides O syweco # Lo I\
of the berry while sorting for soft and

color at the same time.

Weco Sorting and Automation Systems

' | . 'n Optical and Dynamic Electronic Color/Soft Sort-
. , . u ing for blueberry packing facilities.

Call 800840844 www.wecotek.com
Call Eric Horner today for full details on our sorting system



http://www.wecotek.com/
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Looking for answers to your Collamat
labeling problems or need service ? Call us

With over 15 years experience with
Collamat labeling equipment, let TRACE
Service Company assist you with any
labeler problems that you may have.
Also, we are a factory authorized
Collamat Parts & Service Center.

609-268-8900
www.traceservicecompany.com

Collamat

—east
wes =] I
LABELT"@ INC!

Do One Thing & Do It Right

800.441.7333 ext 17 » fax 610.825.6077 « 1000 East Hector Street * Conshohocken, PA 19428

8% In-House Art & Prepress Departments for Design, Plates and Quick Turnaround

&% 2D Matrix Bar Coding for Trace-Back on Every Label
68D Nine Presses to Service You with a Tenth Due End of November 2009

8% Serving the Berry Industry Since 1991

Founded in 1977 by our Dad, William Wilson, my brother Bill and | have run this business since 1985. Our
business objective is focused and simple: Print labels for the food & produce industry.

We both believe that by concentrating on one thing and one thing only — the manufacturing of pressure-
sensitive labels — that we can supply our customers with the best quality at a fair price on short notice.

Thanks for the ongoing support. Q J
C)\‘- — ;L.A-B E. |._ ico..
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BEI

e ...) Harvesting the Future!

BEI International, LLC is leading the blueberry harvester industry with innovations

“BEI Black Ice Harvester” - designed to harvest equal or better than hand picked fruit.
BEI has been working extremely smart to provide you with innovative harvesting
solutions. We are doing extensive testing this season in North Carolina.

Please contact BEI if you are interested in our testing!

Ask about the new “BEI Drop Deck Harvester”
Now is the time to place your order for your 2011 harvesters!

“BEI MODERNIZED ROTARY HARVESTER”

No tools required to adjust weights * Adjustable Rotary Head Brakes
ft secures finger collars
i g > ~

Digital Rotary Head Speed Control * Hex Sha

3 =

] U

. ’l
1!

Three frame sizes available
Available on Four Wheels and Tracks

Now is the time to place your orders for the 2011 harvesting season
BEI will fill its manufacturing capacity for the 2011 season

Contact Rick Mayer, General Manager of BEI to place your
Custom Built BEI Harvester order for 2011

Call Rick Mayer at 910-540-8780 or 269-214-8406

BEI Appreciates all the support from North Carolina

Authorized BEI Parts and Service call Carlton Henry at (910)669-2783

BEI International, LLC * 1375 Kalamazoo St. * South Haven, MI 49090
www.beiintl.com * 269.637.8541 Office * 269.637.4233 Fax
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ALERT FROM NABC

The Alliance for Food and Farming is a non

-profit organization made up of farmers and farm

groups from throughout the United States of
which the North American Blueberry Council
(NABC) is a member. The mission of the Alli-
ance for Food and Farming is to provide a voice
for farmers to communicate their commitment to
food safety and care for the land.

The Alliance for Food and Farming was
formed in 1989 and currently has a membership
of approximately 50 farmers or farm groups who
represent producers of U.S. fruit, vegetable and
other specialty crops. The membership includes
a wide range of operations from very large to
very small and farmers who incorporate a wide
range of farming methods including conven-
tional and organicMore information about the
Alliance can be found on their website at:

http://www.foodandfarming.info/

To ensure their products are as safe as pos

Since 1970 we have supplied
quality, affordable and
reusable containers for

the Agriculture
Industry.

Our products

include:

Berry trays, fruit

& vegetable

boxes, agriculture
containers and more.

Thunderbird

YL - 888-77T1-BIRD Tolifree
YN Y 503-744-9112

www.thunderbirdplastics.com

THE NORTH CAROLINA BLUEBERRY COUNCIL, INC.

sible and in response to the Environmental

Wor king Group fnADirty Doz
has commissioned a comprehensive study titled

AfnReview of the Potenti al
cide Residues on Foodo.

tists with expertise in toxicology, nutrition and
risk assessment were involved in this review. As
noted by the Alliance
that the Dirty Dozen list is an impediment to
good health because it discourages consumption
of fruits and vegetables; the list is misleading to
consumers; and there is no scientific evidence
the levels of pesticide residues found on produce
pose a health risko.
The Alliance has established a new website
dealing with this issue and where you can read
the full report and obtain more information on
this important issue. We suggest that you visit
their website at:

www.safefruitsandveggies.com

Source: North American Blueberry Council

P

Nat ur eods

ChowChow
Relishes
Butters
Syrups/Salsas

Jams & Jellies 1
Ciders, Juices 1
Sauces, Pickles 1
Dressings 1

E R

FDA Inspected Facility
Lot Tracking Detalil
Call for your private label design,
Pricing or questions
1-800-545-2293
A Taylor Company



http://www.foodandfarming.info/
http://www.safefruitsandveggies.com/
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Going rates
Retail prices for blueberries per pintin
eighty markets across the United States
averaged $3.06 in midugust. Prices
were averaged from four grocery chains.

1 Seattle: $3.62 avg ($4.99 high; $2.50
low)

1 Los Angeles: $3.49 avg ($3.99 high;
$2.99 low)

1 Dallas: $3.37 avg ($4.99 high; $2.50
low)

1 Detroit: $1.92 avg ($2.50 high;
$1.50 low)

1 Chicago: $2.75 avg $3.00 high;
$2.00 low)

1 Atlanta: $3.49 avg ($4.99
high;$2.48 low)

1 Boston: $3.24 avg ($3.99 high;
$2.50 low)

1 New York: $3.49 avg ($4.99 high;
$1.97 low)

Blueberry-Friti Crop Insurance

D. D. Cox, Agency Inc.
Sales and Service Since 1957

ies. November 20, 2010 is the final closing date for the 2011 Season

Cop insurance can help shoulder some of the risk of producing bI:lFber-
;
Our agency provides accurate GPS measurement for all blueberry in-

Call Phil Gore Today!

D. D. Cox, Agency Inc.
113 West Smith Street, Whig2\@Bl¢98C 910

Toll fre€08B073339
Phil Gore, Manager
Pam Stanley, Office Representative
Cheryl L. McRae, Office Representative




